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Research Spotlight

Peer-Reviewed Publications

Conferences
Association for Consumer
Research Conference (ACR),
Seattle, Washington - October
26-28, 2023
Nancy Sirianni

2023 Babson College
Entrepreneurship Research
Conference, July 2023. 
Fereshteh Zihagh
 
2023 AMA Summer Marketing
Academic Conference, 
August 2023.
Masoud Moradi
Fereshteh Zihagh

Society for Marketing Advances
Conference in Fort Worth, TX,
November 2023. 
Holly Syrdal
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Linda Alkire co-chaired the 10th anniversary edition of the Let’s Talk
About Service (LTAS) conference hosted by the University of Namur
in Belgium from December 6-8, 2023, under the theme of “Emerging
Paradigms in Service Research”. Conference overview media article.

Holly Syrdal has been invited to join the Editorial Review Board for
the Marketing Management Journal.

Leadership/Engagement

Linda Alkire delivered research talks and conducted workshops at the
following European universities:

University of Namur, Belgium (September 2023-January 2024).
Università Cattolica del Sacro Cuore, Italy (November 2023).
Maastricht University, The Netherlands (November 2023).
Ghent University, Belgium (December 2023).
Hamburg University, Germany (December 2023).

Holly Syrdal gave a presentation on social media engagement research at
Future Commerce and Leadership program at Texas State Round Rock
campus in November 2023.

Invited Presentations/
Speeches

Research Spotlight
Continued

https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.servsig.org%2Fwordpress%2F2023%2F12%2Fimpressions-from-ltas-2023-emerging-paradigms-in-service-research%2F&data=05%7C02%7Cvb16%40txstate.edu%7C56f5ccc15a914eebc43608dc1f351242%7Cb19c134a14c94d4caf65c420f94c8cbb%7C0%7C0%7C638419560036275397%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=ZWheANinj1ph6OgoRivYwlAzkdMKdT%2Fc%2B7VY3lXStVA%3D&reserved=0


On December 20, 2023, Dr. Taewon Suh participated in a roundtable discussion on
entrepreneurship at Handong Global University in Pohang, South Korea, alongside a
team of Global Problem Solvers. Global Problem Solvers is the official entrepreneurship
program at HGU, and since the Fall semester of 2020, they successfully collaborated
with EIG@TXST on a Kickstarter project for a tea product from Kenya. They are
enthusiastic about the prospect of further partnerships with EIG@TXST for future
global entrepreneurial initiatives.

Dr. Taewon Suh, along with
Visualsyn, an EIG-affiliated tech
company, was a prominent
participant at the 2024 CES in 
Las Vegas. Their metaverse
content creation platform received
recognition as a 2024 CES
Innovation Awards Honoree. As 
part of their upcoming plans, the
company intends to host a
showcase at the McCoy College of
Business in early March.
Additionally, they are keen on
offering internship opportunities
to McCoy students during the
2024 SXSW event.

Dr. Taewon Suh Participates 
in Roundtable Discussion

Dr. Taewon Suh & EIG Attend CES



ADVERTISING CASE COMPETITION CLASS: REGISTER FOR FALL 

Professor of Marketing 
McCoy College of Business Administration rick.t.wilson@txstate.edu Visit aaf.org to learn more about the

competition. 

MKT-4397 

 

“A lot of hard work, but you gain experience and 
friendships that last a lifetime.” – Alex 
“It showed me how to believe in an idea and 
convince a room full of strangers to the do the 
same.” – Breonna 

“I would do it over again in a heartbeat!” – Taylor 

This is your opportunity to build your
resume, master the marketing skills
companies want, and earn marketing
elective course credit!

• Conduct consumer research, including
focus groups, online surveys, and cutting-
edge research techniques such as user
experience testing for websites.
• Create ad and social media campaigns.
• Develop campaign metrics.
• Work with major brands, such as Adobe,
Snapple, Tide, and many more!

How The Class Works
You’ll work with a handful of the brightest
Texas State students from the College of
Business Administration and other colleges.
We work around a conference table where
ideas are easily exchanged. You’ll get to
know the professor and fellow classmates 

on a more personal and professional level.
We work as a team to develop our
advertising campaign for the case sponsor.

Fall 2024 Semester
We conduct primary and secondary research
to discover consumer insights about the
brand. We identify relevant target markets,
define the brand’s positioning strategy, and
author the creative brief, which is the
document used in the Spring to develop the
ad campaign.

Spring 2025 Semester
If you wish to continue into the spring, we
turn the creative brief into an actionable
campaign and present it to the client and
advertising professionals.

The client and advertising case used in the
class is sponsored by the American
Advertising Federation’s (AAF) National
Student Advertising Competition (NSAC).

Directed Study in
Marketing

FOR MORE INFORMATION, PLEASE CONTACT
DR. RICK T. WILSON

FIND OUT MOREEMAIL

WORK WITH TOP CONSUMER BRANDS, 
ADD ADVANCED SKILLS TO YOUR RESUME
Earn Advanced business or marketing elective credit

Tue/Thur (Fall 2024)
11:00 a.m. to 12:20 p.m.

Seats are Limited
Inquire about the class
today! Instructor approval
required. You must speak
with the instructor.

3 or 6 Credits
Participate in the Fall class,
decide later about continuing
into the Spring. Earn marketing
elective or advanced business
course credit.

Class Prerequisites
MKT 3343 required. MKT 4330
and MKT 3370 recommended,
but not required.

mailto:rick.t.wilson@txstate.edu
mailto:rick.t.wilson@txstate.edu
https://www.aaf.org/Public/Events/National-Student-Advertising-Competition/NSAC_Home.aspx
https://www.aaf.org/Public/Events/National-Student-Advertising-Competition/NSAC_Home.aspx
https://www.aaf.org/Public/Events/National-Student-Advertising-Competition/NSAC_Home.aspx


Texas State University 
Sales Alumni Superstars

Sales Stars in the News



Dress for Success by
Tom James Company

Sales Students Participate in
Salvation Army Golf Tournament



Sales Concentration Ceremony 
for December Graduates

Site Visits with 
Corporate Partners



Sales Alumni Recognized
for Outstanding Performance

Matthew Hand Receives 
Vicki L. West Scholarship

https://catfunder.txstate.edu/o/texas-state-university/i/catfunder/s/vicki-west-scholarship


Department Address

McCoy Hall 424
601 University Drive
San Marcos, TX 78666
Phone: (512) 245-7428

Connect with Us!

McCoy College of 
Business Graduate 
Named #1 Performing
Salesperson

Brynn Bentley, a 2022 graduate of the McCoy
College of Business at Texas State, was recently
named as the #1 performing salesperson in the
continental United States, and second if the US
territory of Puerto Rico is included in the metrics.
A very strong sales concentration student, Brynn
is employed by the healthcare division of 3M, a
long-time corporate partner with the sales center.

Very recently, 3M spun off its healthcare division
and formed a new company called Solventum.

Photo from Brynn Bentley’s LinkedIn 

@TXSTMcCoy

@TXSTMcCoy

/TXSTMarketing 

/school/mccoycollegeofbusi
ness/company/texas-state-
department-of-marketing

Newsletter Editor

Breanna Evinger
xks2@txstate.edu

Emily Rayburn 
pwr15@txstate.edu

https://www.facebook.com/TXSTMarketing
mailto:xks2@txstate.edu
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